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INFOGRAPHIC

How to create an infographic

C. Brodie
Private Practice, Uckfield, East Sussex, UK

While complimentary to research articles and 
posters, an infographic has a very different aim. 
A well-designed example can simplify a com-
plex question or topic in a visually attractive 
summary (Campbell 2020; Mitchell 2021). Here 
are some suggestions to help you design an 
infographic (Fig.  1).

First, consider your audience. Is your info-
graphic aimed at other physiotherapists or the 
general public? This will influence your choice 
of language and the tone of your design.

When considering the question or topic that 
you want to address, take the sentence test. Can 
you summarize the goal of your infographic in 
a single sentence? For example, if the question 
is, “What is an infographic?” then the summary 
sentence would be as follows: “An infographic 
is a design tool used to relay key information 
quickly and simply in an attractive format.” If 
your summary is longer than one sentence, you 
need to narrow down your question or topic fur-
ther before starting work on your design.

The infographic should unpack the sentence 
that you have formed by highlighting the key 
pieces of information. Use images as much as 
possible; if chosen well, pictures really are worth 
1000 words.

The design of your template is very important. 
The layout, fonts and images that you use should 
make your work easy to read and understand. 
Could a member of your audience appreciate the 
message of your infographic in 1 min or less? If 
not, you need to restructure your design to im-
prove its clarity and readability. Depending on 
your content, you may want to consider graphs, 
flow charts, roadmaps, timelines or icons to 
help present your information in a logical way. 
Consider using the Canva app (Canva Pty Ltd, 
Sydney, NSW, Australia) for your infographic. 
This is a user-friendly online graphic design plat-
form that includes template ideas and clipart.

Finally, an infographic can be a great way to 
market your business, brand or research. This 
is because it is shareable on forums such as 
Instagram, Facebook and LinkedIn. For exam-
ple, you can post an infographic summarizing 
your research findings and include a link to your 
paper. Social media users drawn in by your eye-
catching design and straightforward message will 
share it through their own channels, which will 
increase awareness of your work.
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Claire Brodie is a sports and women’s health 
physiotherapist who runs a private clinic in 
East Sussex. She started designing infographics 
in 2020 that she posted on Instagram to raise 
awareness of pelvic health. Claire now also pro-
duces digital prints for use in clinics to act as 
a visual aid when educating patients on various 
pelvic health issues.

HOW TO CREATE AN
INFOGRAPHIC

WHO IS YOUR AUDIENCE?

DECIDE ON ONE TOPIC
OR QUESTION YOU

WANT TO ADDRESS

COLLECT
INFORMATION AND

SUMMARISE IT WITH
A SIMPLE MESSAGE

BREAK DOWN THE
MESSAGE INTO BITESIZE

CHUNKS AND USE IMAGES
WHERE POSSIBLE

CHOOSE A TEMPLATE
THAT WILL BEST RELAY

THE INFORMATION

MAKE IT EYE-CATCHING
AND ENGAGING

��pring Physio ����instagram:@spring.physio

Figure  1. How to create an infographic (full-sized 
version overleaf).
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